
How	To	Drive	Efficiency,	Productivity	&	Profit		
With	Information	Already	At	Hand	
	
By	their	very	nature,	many	businesses	operating	in	the	digital	era	are	constantly	inundated	with	
massive	data	sources.	With	the	advent	of	the	Internet	of	Things	(IoT),	a	constant	and	growing	
focus	on	digital	 transformation,	and	a	globalised	economy	where	 information	 is	 shared	 in	an	
instant,	organisations	are	forced	to	implement	effective	and	efficient	solutions	to	manage	this	
valuable	data.		
	
Traditionally,	 legacy	 systems	would	 require	manual	management	 of	 data.	 A	 labour-intensive	
process	of	extracting,	collating	and	reading	information	was	the	norm.	This	process	is	extremely	
time	 consuming,	 requiring	 in-depth	 attention	 to	 prioritise	 and	 determine	 opportunities,	 or	
compile	a	reliable	report.	Utilising	these	outdated	practices	leads	to	questionable	data	integrity	
and	accuracy,	while	the	management	of	the	information	becomes	an	analytical	nightmare.		
	
From	 the	 Executive	 to	 Finance,	 Human	 Resources,	 IT,	 Sales,	 Service	 &	 Support,	 Quality	
Improvement,	Supply	Chain,	and	every	other	business	 function,	every	department	consumes,	
manages	and	relies	on	the	business’	data.	With	constantly	accumulating,	massive	data	sets,	the	
modern	business	requires	in-depth	analysis	abilities	to	make	truly	effective	business	and	financial	
decisions.			
	
According	 to	 South	 Africa	 Qlik	 Master	 Reseller’s	 Executive	 Director,	 Jane	 Thomson,	 every	
business	already	has	the	information	at	hand	to	drive	efficiency,	productivity	and	profitability.	
This	data	weaves	an	intricate	story	about	the	business’	operations,	its	unique	opportunities	and	
the	threats	it	must	overcome.	What’s	often	missing	is	the	ability	to	narrate	the	story,	in	real-time.		
	
“The	need	is	not	for	information	–	that	is	already	available,	in	oversupply.	The	need	is	now	for	
effective	 data	 management	 and	 analytics,”	 confirms	 Thomson.	 “Business	 intelligence	 (BI)	 is	
optimised	when	an	organisation’s	collective	human	intelligence	is	harnessed	and	amplified	with	
machine	 intelligence.	The	more	that	people	use	analytics,	 the	more	agile	and	data-driven	the	
business	can	become.	The	key	 is	 to	connect	people	with	data	and	 ideas,	 in	a	way	that	makes	
sense	to	them,	to	take	advantage	of	new	possibilities.”		
	
In	 sales,	 for	example,	 strategic	decisions	can	only	be	made	with	access	 to	analytics	based	on	
previous	performance.	How	are	deals	won,	what	is	the	common	factor	that	leads	to	success,	how	



does	 this	manifest	 into	 revenue?	“To	achieve	 this	 level	of	 reporting,	 full	 visibility	of	 the	 total	
lifecycle	of	the	transaction	is	required,”	adds	Thomson.			
	
Finance	 departments	 across	 the	 globe	 are	 under	 constant	 pressure	 to	 ensure	 they	 deliver	
accurate,	timeous	reports,	boardpacks	and	financial	trend	analyses	to	enable	the	organisation	to	
make	informed	financial	decisions.	The	speed	at	which	the	world	changes	demands	that	finance	
deliver	quickly.	The	information	available	today	may	lead	to	a	different	strategy	than	that	which	
is	 available	 in	 a	month,	 a	 week	 or	 a	 day’s	 time.	 “Tools	must	 be	 agile,	 intuitive	 and	 flexible,	
ensuring	that	decisions	can	made	based	on	real-time	data,	empowering	the	business	to	manage	
proactively.”		
	
The	benefits	of	effective	data	analysis	 include	vastly	 improved	productivity,	efficiency	and	the	
ability	 to	 make	 sound	 decisions.	With	 in-depth,	 up	 to	 the	minute	 insights	 into	 the	 financial	
standing,	service	levels	and	performance	throughout	the	business,	cost	savings,	operations	and	
productivity	are	bolstered.		
	
“The	 key	 is	 to	 implement	 an	 analytics	 solution	 that	 bridges	 the	 gap	 between	 traditional	 BI	
solutions	 and	 inadequate	 spreadsheet	 applications,”	 concludes	 Thomson.	 “With	 self-service	
analysis,	app-driven	models	work	with	existing	BI	solutions.	This	offers	an	immersive	mobile	and	
social,	collaborative	experience,	and	ensures	data	governance	 is	deployed	 in	days	or	weeks	–	
rather	 than	months.	 The	 purpose?	 To	 gain	meaning	 out	 of	 information	 from	 varied	 sources,	
exploring	the	hidden	relationships	within	data	that	lead	to	insights	and	ignite	good	ideas.”		
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About Qlik   

Qlik® delivers intuitive platform solutions for self-service data visualization, guided analytics applications, 
embedded analytics and reporting to approximately 40,000 customers worldwide. Companies of all sizes, 
across all industries and geographies, use Qlik® solutions to visualize and explore information, generate 
insight and make better decisions. At Qlik, we optimize Business Intelligence (BI) by harnessing the 



collective intelligence of people across an organization. We focus on empowering people—by enabling 
everyone in an organization to see the whole story that lives within their data. 

 

About South Africa Qlik Master Reseller 

South Africa Qlik Master Reseller (previously known as QlikView SA) has been a member of the EOH 
group of companies since 1 July 2014, facilitating a great partnership that aims to accelerate growth for 
Qlik in Southern Africa directly or through its specialized Partner channel.  SA Qlik MR’s portfolio of 
products meets customers' growing needs from reporting and self-service visual analysis to guided, 
embedded and custom analytics. Over 1800 customers rely on Qlik solutions to gain meaning out of 
information from varied sources, exploring the hidden relationships within data that lead to insights that 
ignite good ideas. 

These solutions bridge the gap between traditional BI solutions and inadequate spreadsheet applications. 
The in-memory associative search technology that Qlik pioneered, pioneered the self-service BI category, 
allowing users to explore information freely rather than being confined to a predefined path of questions. 
Appropriate from SMB to the largest global enterprise, Qlik’s self-service analysis can be deployed with 
data governance in days or weeks. The platform’s app-driven model works with existing BI solutions, 
offering an immersive mobile and social, collaborative experience. Headquartered in Radnor, 
Pennsylvania, Qlik does business in more than 100 countries with over 40,000 customers globally. For 
more information, please visit www.saqlik.com. 

	
	
	


